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Program of the All-Ukrainian scientific
and pedagogical advanced training

1. |Specifics of the educational market: trends, 15
values, consumer behavior hours
2. |SMM basics in education: modern challenges 15
and opportunities hours
3. |Identifying the target audience of educational 10
services in the digital environment hours
4. |Competitor analysis: monitoring and 15
positioning of an educational institution hours
5. | Branding an educational institution in social 10
networks hours
6. |Content marketing in education: how to 15
create valuable and engaging content hours
7. | Educational copywriting: how to write posts 15
people read until the end hours
8. | Audience engagement through social media: 15
strategies, tools, case studies hours
9. |Targeting in the system of educational 15
services promotion hours
10. |Building the reputation of an educational 15
institution online: crisis prevention and | hours
response
11. | Analyzing and evaluating the effectiveness of 15
SMM campaigns in the educational context hours
12. |Ethics and academic integrity in digital 15
communication of educational institutions hours
13. | Advisory work 10
hours

Total: 180 teaching/working hours




ITporpama BceyKpaiHCHKOTO HayKOBO-I1€JarOriTHOIO

HigBUIIIeHHs KBaslidiKaIrii

1. | Conenudpika OCBITHBOIO PUHKY: TpeHON, 15
IIIHHOCTI, IIOBeIiHKa CIIOXKMBava TOaMH
2. | OcroBu SMM B oOcBiTHII cdepi: cydacHi 15
BUIKJIVIKVI T8 MOJKJIVIBOCTI rOVIH
3. BusHaueHHsa LJIbOBOI ayauTOpil OCBITHIX 10
IIOCITYT Y AIIKUTaJI-CePeJOBIIIII TOVIH
4. | AHayi3 KOHKYPEeHTIB: MOHITOPMHI  Ta 15
IO3VIIIOHYBaHHSA OCBITHBOI YCTaHOBU TOVIH
5. | bpenguHr  HaBYaJIbHOIO  3aKjIagy Y 10
COLIAJIBHVIX MepeXKax TOAMH
6. | KoHTeHnT-MapKeTnHr B OCBITI: K 15
CTBOPIOBAaTM  IHHHUI Ta  3aJlydaluuil | T'OAVH
KOHTEHT
7. OCBIiTHIVI KOMipaWTUHI: SIK IIVICATV JOIVICH, 15
K1 YMTAIOTh 0 KiHITSI TOAMH
8. | 3ajlyueHHs ayOuTOpil dYepe3 coliiayibHI 15
MepeXi: CTpaTerii, IHCTPyMeHTH, Kevicu TOVIH
9. | TapreTuHr y cucremi IIpocyBaHHsSI OCBITHIX 15
TIOCITyT TOOVIH
10. | Pobota 3 pemnyTalli€lo HaBYaJIBHOIO 3aKJIay 15
B OHJIaMHi: 3aroliraHHA  Kpu3aM 1 | roguH
pearyBaHHs
11. | AnpamiTka Ta ouiHKa edeKTMBHOCTI SMM- 15
KaMIIaHi B OCBITHbOMY KOHTEKCTI TOIUH
12. | EtTuka 1 akageMiuHa [JOOpOYeCHICTb Y 15
111 POBiVi KOMyHiKallil OCBITHIX YCTaHOB TOIVH
13. | ImpuBinyasbHa KOHCYJIBTaTMBHA PoOOTa 10
rOOVIH

Ycboro: 180 HaBuanbHMUX/P0OOUNIX TOAMH
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