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INPOI'PAMA

BCEYKPaiHCHKOTO HAyKOBO-TIEAAroriYHOTO
M1JBUIIECHHS KBai(ikarii

«COIIAJIbHO-BIIMTOBLIAJILHUM
MAPKETHHT JIUISI BAKJIAJIAYIB 3BO»

6 >k0BTHS — 16 nucronana 2025 poky



IIporpama BceyKpaiHCbKOI0

HAYKOBO-TIeJArorivHoro miiBUIIeHHs KBajdipikamil

1. Busnauenns COLIAJIBHO BIAIIOB1JAJIEHOTO 20
MapKETHHTY Ta HOTO KJIFOYOB1 IPUHITUIIN TOJIUH

2. | Ponp eTmku Ta cTamoro po3BUTKY Yy COIIAIbHO 20
BIJIMOBIJITAIBHOMY MapKETHHTY TOQNH

3. [HTerpamis  comiaJbHUX Ta  €KOJOTTYHHUX 15
aCIEeKTIB Y MApKETUHTOBI CTPATET1i TOJIUH

4. | Po3BUTOK KOMIETEHINNA [  (popMyBaHHS 20
JTIOBIPHU Ta JIOSJIBHOCTI CIIOKMBAYIB TOQNH

5. AntanTaiis MapKETUHIOBUX KaMIMaH1i J0 3MiH y 20
CYCHUJIbHUX OUYIKYBaHHSX Ta TPEHIAX rOJINH

6. Po3Butok m’skux HaBu4ok (soft skills) mms 15
e(heKTUBHOT KOMYHIKaIi COLIIAJILHUX TOQNH
I[IHHOCTEN

1. BusiBieHHS MOXKIMBOCTEH i1 COIllaJbHO 20
BIJIMOBIJIAJILHUX 1HIIIATUB Y O13HECI TOQNH

8. | Mertoau BIPOBAKEHHS COIIAJIBHO 20
BIJIMOBIIAJTLHOTO MAPKETUHTY Y KOPIIOPAaTUBHY | TOIWH
KyJbTypy

9. | OuiHtoBaHH#A €(hEeKTUBHOCTI COI[IaJIbHO 20
BIINOBIJAILHUX MApPKETUHIOBUX CTpaTerii Ta TOJIUH
iX BIUTMB Ha OpeH/I

10. |ImauBigyanbHa KOHCYJbTaTMBHA poOoTa Ta 10
po3poOKa MIepPCOHAIBLHOTO IJIaHy | TOJWH

BIIPOBA/PKCHHS  COIIAJIbHO  BIAMOBIJAIBHOTO
MapKETHUHTY

Yeporo: 180 HaBUaTbHUX/POOOYNX TOIUH




Program of the All-Ukrainian
scientific and pedagogical advanced training

1. | Definition of Socially Responsible Marketing 20
and Its Key Principles hours

2. |The Role of Ethics and Sustainable 20
Development in Socially Responsible Marketing hours

3. |Integrating Social and Environmental Aspects 15
into Marketing Strategies hours
4. | Developing Competencies to Build Consumer 20
Trust and Loyalty hours
5. | Adapting Marketing Campaigns to Changes in 20
Social Expectations and Trends hours
6. |Developing Soft Skills for  Effective 15
Communication of Social Values hours
7. | ldentifying  Opportunities  for  Socially 20
Responsible Initiatives in Business hours
8. | Methods of Implementing Socially Responsible 20
Marketing into Corporate Culture hours

9. |Assessing the Effectiveness of Socially 20
Responsible Marketing Strategies and Their | hours
Impact on Brand

10. | Individual Consultation and Development of a 10
Personalized Plan for Implementing Socially | hours
Responsible Marketing

Total: 180 teaching/working hours




